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Why get an author ID?

An author ID is a unique identification number — helps people find your
works, and be sure they are yours

« Recommended for all (especially if name is not unique, changed, or can vary)

* An ORCID ID is required by some journals/funders

Anne-Marit Larsen

Anne-Marit @sterbg Pettersen ~ Anne-Marit Osterbo Pettersen Your unique author ID

Anne-Marit @sterbg Larsen Anne-Marit Oesterboe Pettersen [ xxxx-XXXX-XXXX-XXXX
Ann-Marit Otserbo Petersen

Anne M Pettersen
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Why fill out the profile part of ORCID?

Having it filled out

Makes what you do visible (including various open science outputs)

Helps you keep track of what you’ve done (record keeping/autofill)

Helps other “automatic” profiles get your data right (at no time-cost to you)

International and can be used your whole career
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— UBB103 » Pages » Building your ORCID

; Home
ORCID gwdance Modiles Building your ORCID
(UB B 1 03) : Iti:'::;o Video We suggest that all should get an ORCID. See the benefits of getting an ORCID here =». Building your ORCID:

1. Register: Go to the https:/orcid.org/ & and follow the registration instructions. Already have an ORCID, but forgotten it? Locked out of an old institutional email? Do
not create a second ORCID - recover your ORCID instead .

https://mitt.uib.no/co
urses/29468

2. Add works (publications, datasets, ++) to your profile: You can do this in multiple ways. The easiest is via the "Add" then "Import works from other
services" function, where publications++ are imported from databases, such as Crossref, Scopus, PMC or Datacite. We recommend starting with Web of Science,

Scopus or PubMed Central.

You can also add works using an identifier (doi/PubMed ID), using a BibTeX file, or manually. Manual additions work for publication types such as dissertations,
conferences, artistic works, software and much more. See guidance for adding works here &, or the video below which demonstrates import. Tip: If you allow a
database/system to be a "trusted organization", some will automatically suggest updates to your profile when they find a new publication of yours.

* Linking to other
profiles

* Adding backup email
address

°*  ++

3. Edit identifying data: Important fields to fill out include names you are known by, country and current employment. We also recommend that you provide a back-
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https://www.uib.no/en/ub/79535/open-access-what-why-and-how#open-access-step-by-step

SOCIAL MEDIA PROFILES:
START WITH WHAT YOU WANT TO GET OUT OF THEM

 Follow others in your field(s)

« Make more professional connections outside academia tied to a topic/area (e.g., activist
groups, advocacy groups, lawyers, etc.)

« Share recent publications (for public awareness, citations, etc.)
* Get media attention

« Grow an audience (e.g., in order to publish/promote a trade press book, get invitations to
non-academic conferences, sell consulting services/courses, etc.)

« Share your research with a non-academic audience (e.g., because you promised in a
funding application, because you want to connect with communities it matters for)



WHICH PLATFORMS TO INVEST YOUR TIME IN

» Align with your goals

« Qut of the platforms my colleagues have mentioned, LinkedIn is probably the most
promising right now to achieve several of the possible goals

* Due to limited time, | will focus on LinkedIn as an example



WHY LINKEDIN?

* Linkedln now has more
than 1 billion members
in more than 200
countries

« 40 percent of users
access it on a daily
basis

* Over 67 million
registered companies

214M+
United States
Europe
UK 38M+ Portugal 4M+
France 29M+ Romania 3M+
DACH 22M+ Sweden SM+
aly 19M+ Czech Rep. 2M+
23M+
ai 18M Finland 1M+
Canada Netherlands 11”: Ireland 2M+
I Belgium sM+ Poland 6M+
Denmark 3M+ Norway 2M+ 3 M+
Republic of Korea
e 1208
15M+ ! | israel i h '3IM+
4M+ ' Turkey | 3
apan
| 13M+ Morocco ! ! 2M+: :
Colombia IM+ TM+ 3M+
22M+ 71M+ ‘ Egypt UAE HongKong(SAR)  Taiwan
Mexico ' Brazil 8M+ 8M+ s : 13M+
™ Nizeria | saudiarabia 3M+ | The Philippines
+ igeriz Singapore
Chile 4M+ 7M",'
i Kenya 26 M+ Malaysia 2M+
1 Indonesia | New Zealand
' 12M+
; 14M+
%rgean: South Africa oot &

— LinkedIn registered users 2024



MORE STATS ABOUT LINKEDIN

« 59.1% of users are aged 25-34. Young professionals dominate the platform.
 The United States alone has 234 million users.

» Europe hosts over 304 million users.

« 42.8% of users are female. The gender gap is narrowing.

« Over 50% of users have a college degree. Education levels are high.

« 310 million users are active monthly. That’s a huge chunk of the total base.
« 40% of users log in daily. People check LinkedIn often.



LINKEDIN AS A NETWORKING TOOL

» Increased visibility and opportunity to position yourself as an expert

* You are in control of your content

* Many people actually do follow and pay attention

» Effective and easy way to get/stay in touch, incl. when you don’t have someone’s email

» Great resource to find information, others in your field, conferences, funding, jobs,
consultancies, etc.

» Future collaborators, employers, journalists, etc. can find you



TRAIN THE ALGORITHM

« Make Linkedln more relevant for you

* The people you sent messages to, the job titles of people you connect with, the
number of people at an organization you are connected with

« Keywords you have used in your profile
« Keywords and hashtags you use in your own posts

« Keywords and hashtags in posts you have interacted with (saving also counts as
interacting)

21



FOLLOWING VS. CONNECTING

» The “follow” button on your profile is opt-in — | recommend you turn it on

« Connections have to be accepted; follows don’t

« Connections allow you to send free messages back and forth; follows don't
» Connections are shown only until 500; follower numbers are shown

» By default, new connections also become followers

» Followers who are not connections still see your posts in their feed



HOW TO TURN ON THE “FOLLOW” OPTION

1. “Me”

2. “Settings & Privacy”

3. “Visibility”

4. “Followers” (at the very bottom)

b. Select “Make “follow’ primary” and “Everyone on LinkedIn”



WHERE TO START

« Start building your followers and connections with people closest to you in field,
position, etc.

« Expand from there to those higher up and/or further away

« Remember past courses, programs, conferences, etc.

» Check recommendations under “My Network”

* You can sync contacts from your email (no invites are sent automatically)

» Follow up with a LinkedIn request when you meet someone new professionally

24



WHERE TO START

When you send a connection request, include a brief message about where you
met or why you want to connect (not an option on the mobile app)

Do not limit yourself only to people to know in real life

Follow people before you send a connection request, if possible (it will say “Jana
follows you and is inviting you to connect”)

Have a title that makes sense and builds interest

25



HOW TO GROW YOUR LINKEDIN NETWORK

» Post your LinkedIn link in the chat in webinars

* Include a QR code to your profile in presentations

* Include a QR code to your profile on your business card if you use one
» Regularly go through the suggestions and connect with new people

» Post content regularly so people in your field can find you

» Engage with others’ posts by reacting, commenting, and sharing; be part of the
conversation

26



HOW TO GROW YOUR LINKEDIN NETWORK

« When you tag others, your post is shown to their network

« Forexample, if | am connected with my colleague Anna. Maria, whom | don’t know,
tags Anna in a post, it shows up in my feed as “Anna was tagged in a post.” | can
then request to connect with Maria as well and expand my network

 |tis worth sending a request to people with many shared connections that you don’t
know. They are likely to accept. Then, send them a message to introduce yourself,
maybe ask them a question about their work, etc.

27



USE LINKEDIN LIKE A SOCIAL MEDIUM

| recommend having the app on your phone
Check when you have a few minutes, on the bus, while waiting, etc.

Instead of doomscrolling, use a few minutes on Linkedln — like and save some posts,
request some new connections from the recommendations

Remember to post to Linkedln when you did something/when you have something
to say. Share colleagues’ posts with your own comment

28
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